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META SEARCH MARCHES ONWARD

For the past year, conversations about online travel distribution have frequently included Meta Search.
The emergence of the category raises questions about its role in travel purchasing: how many travelers
are using it, how much will it grow, and how will it impact other distribution models? Compete has been
studying the performance of the Meta Search category, and judging by the continued growth, it is here
to stay. The category reached an all-time high in July with 6.2 million U.S. consumers using one of the
engines, an 80% increase from a year earlier.

Seventy million consumers researched travel online in July 2006. While this activity remains dominated
by Online Travel Agencies (attracting 48.5 million consumers), Meta Search’s 6.2 million users
represent a 9% reach among travel researchers. Growth has been rapid: in January 2005, the reach of
the Meta Search category was a mere 3%. Meanwhile, consumers have felt less of a need to visit an
Online Travel Agency; the reach of the OTA category has dropped from 77% in January 2005 to 69% in
July 2006.

How large can Meta Search grow? Driven in large part by Kayak (300% growth in the past year) the
category is becoming mainstream among travelers. If current growth rates continue, Meta Search will
eclipse 10 million monthly users by the summer of 2007.
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